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(EUR 1,000) 2013 2012 Change, %

Finland 76,037 86,518 -12

Scandinavia 12,203 12,752 -4

Central and Southern Europe 16,467 16,872 -2

North America 21,282 20,527 4

Asia-Pacific 65,109 50,515 29

TOTAL 191,098 187,184 2











Dividend per share (EUR) 

*) Proposal by the Board of Directors 



 

 

 

 





2013 2012  Change, %

Net sales, EUR 1,000 94,007 88,471 6

International sales, EUR 1,000 41,848 36,127 16
  % of net sales 45 41

EBITDA, EUR 1,000 6,854 5,573 23

Operating profit, EUR 1,000 82 2,019 -96
Operating profit margin, % 0.1 2.3
Result for the period, EUR 1,000 -955 1,100
Earnings per share, EUR -0.12 0.14
Cash flow from operating activities,  
EUR 1,000 5,424 8,605 -37
Gross investments, EUR 1,000 2,353 7,582 -69
Return on investment (ROI), % -1.1 4.1
Equity ratio, % 55.5 54.6
Gearing, % 31.7 32.0
Contingent liabilities, EUR 1,000 37,365 39,986 -7
Personnel at the end of the period 502 535 -6
   outside Finland 124 103 20

Brand sales, EUR 1,000 191,098 187,184 2

   outside Finland, EUR 1,000 115,060 100,666 14
   proportion of international sales, % 60 54

Number of retail stores and shop-in-shops 133 108 23
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